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Introduction 

Menstrual Hygiene Day (MHD, MH Day in short) is an annual awareness day on 

May 28 to highlight the importance of good menstrual hygiene management 

(MHM) at a global level. It was initiated by the German-based NGO WASH United 

in 2014. 

In developing countries, women’s choices of menstrual hygiene materials are often 

limited by the costs, availability and social norms. Adequate sanitation facilities and 

access to feminine hygiene products are one part of the solution. Creating a culture 

that welcomes discussion and makes adequate education for women and girls is 

of equal importance. Research has found that not having access to menstrual 

hygiene management products can keep girls away from school during their period 

each month. 

Menstrual Hygiene Day is an occasion for publicizing information in the media, 

including social media. Public information campaigns can help to engage decision-

makers in policy dialogue. The day provides an opportunity to actively advocate 

for the integration of menstrual hygiene management (MHM) into global, national 

and local policies and programs. 

MH Day 2020 was no walk in the park. Most MH Day partners faced severe 

constraints on MH Day activities and had to try new ideas due to the COVID-19 

pandemic. MH Day help us fulfill some of the following SDG Goals : 

 

According to the fourth National Family Health Survey (NFHS-4) in 2015-16, 

half the women in rural India (52%) do not use hygienic methods of protection 

during their menstrual period in India. Available data reveals that Menstrual 

Hygiene Management (MHM) remains deprioritized due to factors such as deep-
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seated social gender construct, cultural myths, and discriminatory traditions. This 

was the case even when there was no pandemic. 

 

Since last year, a series of restrictions due to COVID-19, including a nationwide 

lockdown, impacted production and access to menstrual hygiene products for 

millions of girls and women. Findings from a recent study conducted by Population 

Foundation of India in Rajasthan, Uttar Pradesh, and Bihar in April-May 2020, 

showed that more than half the young girls interviewed reported having an unmet 

need for sanitary pads. 

       

Lack of access to information: In India, only 48% of adolescent girls are aware 

of what menstruation is before getting their first period. A 2016 landscape analysis 

titled Menstrual Health in India observed that of nearly 355 million girls in India who 

have reached menarche, 71 percent reported having no information about 

menstruation before their first period. Lack of access to menstrual hygiene 

products and facilities. Around 23 million girls in India drop out of school every year 

due to a lack of menstrual hygiene management facilities – clean toilets with 

running water and disposal bins – as well as a lack of access to sanitary napkins 

and awareness about the issue. Social taboo also leads to women cleaning and 

drying reusable menstrual hygiene products under unsanitary conditions, which 

can increase a woman’s chances of contracting cervical cancer, Reproductive 

Tract Infections, Hepatitis B infection, various types of yeast infections and Urinary 

Tract Infection. 

 

SulabhENVIS RP and Sikkim ENVIS Hub have joined hands under EK 

BHARAT SHRESHTHA BHARAT program to celebrate Menstrual Hygiene Day 

2021. Girls in school and in rural background face problem of menstrual hygiene 

due to lack of awareness. SulabhENVIS RP works on personal hygiene under its 

thematic area and through this small and simple questionnaire we wish to see the 

knowledge and also increase awareness of school going girls studying in Std VIII 

and above. 
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Analysis of results 

PARTICIPANTS PERCENTAGE FROM DELHI SIKKIM AND OTHER STATES 
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Majority 590participants are from Sikkim, 108 are from other states (mainly Andhra 

Pradesh) and 27 are from Delhi region 

 

 

 

 

 

State No. of 
Female 
Participants 

No. of Male 
Participants 

Total 
participants 

Delhi 22 5 27 

Sikkim  507 83 590 

AP 48 49 97 

Karnataka 3 0 3 

Bihar 2 2 4 

West 
Bengal 

2 2 4 

   
725 
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AWARENESS LEVEL IN FEMALE PARTICIPANTS  

 

In Sikkim we observe that as the standard of education increases, the awareness level of 

participants increases except for PG students which can be attributed to their less social 

involvement due to studies. Social involvement is a major factor which raises the 

awareness about gender issues in particular. 

 

In Delhi overall awareness is higher due to city culture and extra social intermingling. But 

due to less number of participants the data may not be reliable. 
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In Andhra Pradesh, working class seems to be most aware and this points out towards the 

fact that students are not so aware about menstrual hygiene issues in Andhra Pradesh 

which may be due to lack of education in schools in this regard. 

 

MALE AWARENESS ABOUT MENSTRUAL HYGIENE 
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Working men’s awareness about Menstrual Hygiene Management is seen lower in Sikkim 

than in Andhra Pradesh, which shows that there is disparity in workplace in Sikkim and 

gender issues are not well addressed in Sikkim in work place. 

QUIZ AND THEIR RESPONSES 
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CONCLUSION 

The quiz competition shows that though a good level of awareness exists among the school 

students but still a lot of effort is needed to increase this awareness especially among school 

and college students to bring gender equality and security in the society. 


